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1.

Real Leaders: Impact Award

Ranking: 46
Industry: Financial Services
Mission: An African neobank that seeks to address the Finance
Gap across the continent. They support micro-enterprises in
Africa and provide financial literacy training with working capital loans to help small businesses
grow sustainably. Their credit is countering debt-dependency and poverty, and has positively
impacted over one million people.
What 3 words best describe your company culture?
Client Centric Service
What quote best exemplifies your company?
“We succeed when our clients succeed.”
How is your product or service having a positive social and/or environmental impact?
Every day we help thousands of businesses grow by providing working capital and enterprise
knowledge. Our clients grow their revenues by an average of 82% annually. We have served over
130,000 businesses since 2013, with 81% female clients reporting an average net promoter score
of 82.
What is your company’s vision for the future?
We are building the Neobank for Africa, to be the first choice for micro enterprise finance
https://real-leaders.com/4g-capital/
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4G Capital receives Impact Award from Real Leaders
14-01-2021 06:25:40 | by: Nixon Kanali |
4G Capital, a market leader in technology-driven financial inclusion in Kenya and Uganda has
been named among the 150 top impact companies in the world by Real Leaders.
The company received accreditation in recognition for the impactful support given to microentrepreneurs, helping them grow sustainably through enterprise training and working capital
finance.
“These top impact companies prove that businesses can thrive by being a force for good,” said
Mark Van Ness, Founder of Real Leaders. “They are the Real Leaders of the New Economy,” Van
Ness added.
The 2021 award winners include game-changers such as Tesla, Beyond Meat, Patagonia and 147
other well-respected impact brands of all sizes and from a variety of industries.
“2020 was a challenging year but we’ve emerged stronger and better than ever. We have
achieved this by ensuring we adapted and maintained our vital services without interruption
despite COVID-19 control measures, keeping our clients at the heart of our thought leadership
and operations. We are extremely honoured to have been recognized by Real Leaders through
their rigorous selection process,” said Wayne Hennessy-Barrett, CEO and Founder of 4G Capital.
“Our long-term mission to become the Neobank for Africa, powering micro and SME growth,
underpins achieving this award, which is a very special milestone for us.”
A special ceremony will be held on January 27 th, 2021 to honour the winners and will include
key impact speakers featuring Seth Goldman, Chairman of Beyond Meat and a musical
performance from Michael Franti, a world-renowned musician and activist.
https://africabusinesscommunities.com/tech/tech-news/4g-capital-receives-impact-award-fromreal-leaders/

3

COVERAGE REPORT

4G Capital accredited as"Top Impact Company" by Real Leaders®
Published on January 13, 2021

REAL LEADERS® UNVEILS ITS 150 TOP IMPACT COMPANIES LIST OF 2021

4G CAPITAL GROUP Limited (“4G CAPITAL”), a market leader in technology-

driven financial inclusion in Kenya and Uganda is honoured to receive accreditation
from Real Leaders in recognition for the impactful support given to microentrepreneurs, helping them grow sustainably through enterprise training and
working capital finance.
Real Leaders is thrilled to announce the newly selected winners of its 2021 “Top
Impact Companies” from around the world.
“These top impact companies prove that businesses can thrive by being a force for
good,” said Mark Van Ness, Founder of Real Leaders. “They are the Real Leaders of
the New Economy,” added Van Ness.
The 2021 award winners include game-changers such as Tesla, Beyond Meat,
Patagonia and 147 other well-respected impact brands of all sizes and from a variety
of industries.
“2020 was a challenging year but we’ve emerged stronger and better than ever. We have
achieved this by ensuring we adapted and maintained our vital services without
interruption despite COVID-19 control measures, keeping our clients at the heart of our
thought leadership and operations. We are extremely honoured to have been recognized
by

Real Leaders through their rigorous selection process,” said Wayne

Hennessy-Barrett, CEO and Founder of 4G Capital. “Our long-term mission to
become the Neobank for Africa, powering micro and SME growth, underpins achieving
this award, which is a very special milestone for us.”

A special ceremony will be held on January 27th 2021 to honour the winners and
will include key impact speakers featuring Seth Goldman, Chairman of Beyond
Meat and a musical performance from Michael Franti, a world-renowned musician
and activist.
SEE IMPACT AWARDS RANKING.
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About 4G Capital
For over seven years, 4G Capital has supported East African micro-enterprises by
providing financial literacy and enterprise training combined with right-sized
working capital credit to help small businesses grow sustainably. 4G Capital
customers receive bespoke business training programs and credit guidance via
mobile apps and in-person via a nationwide network of branches. 4G Capital’s
unique machine learning technology delivers high fidelity insight into customer
risk and affordability. As a result, 4G Capital consistently achieves high collections
rates without collateral or refinancing its clients, only lending to viable businesses
on terms that are right for them. 4G Capital has positively impacted over 1 million
people since 2013.
Serving customers in Kenya and Uganda, and having received multiple industry
awards, 4G Capital is now scaling in and expanding its suite of products and services
in East Africa. As a B Corporation, 4G Capital places shared value and client success
at the heart of its strategy and operations.
For more information: www.4g-capital.com |
https://www.linkedin.com/company/4g-capital/
https://www.facebook.com/4GCapitalKenya | https://twitter.com/4gcapital

About Real Leaders
Real Leaders is the world’s first business and sustainable leadership magazine and
serves a community of visionaries, collaborating to regenerate our world. Its
mission is to inspire better leaders for a better world. Real Leaders is a Certified BCorp and signatory in the United Nations Global Compact (an advocate for
achieving the global goals for sustainable development). Real Leaders positions
leaders to thrive in the new economy and to inspire the future.
Visit www.real-leaders.com for more information.

https://www.linkedin.com/pulse/4g-capital-accredited-astop-impactcompany-real-leaders-halliday/
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COVID-19 Response: Technoserve partnership

Digital Solutions Help Kenyan Entrepreneurs Survive and Thrive
February 19, 2021

In Kenya, the COVID-19 crisis has created significant challenges for micro-retailers like
Cecilia Njeru. But digital solutions can help entrepreneurs access business training and
finance – two resources that can mean the difference between having to close a
business and running a successful shop.
Around the world, the COVID-19 pandemic has disrupted almost every aspect of people’s daily
lives:
• Where they work, whether remotely or on-site
•
Childcare responsibilities
•
How to interact with one another
…. and everything in between.
In urban and peri-urban communities, Kenyan entrepreneurs and small business owners have
struggled to retain customers, stock their shops, and implement effective health and safety
protocols. According to a recent World Bank survey, 31% of people living in urban areas of
Kenya reported that they had to close their business or were laid off from work in the last year.
These small businesses have been hit particularly hard since the start of the pandemic. Providing
80% of consumer goods in Kenya — often to underserved communities — shopkeepers are vital
for their customers and to local economies. But with limited business skills, many of these microretailers struggle to make profits, even without the added challenge of a global health and
economic crisis.
Since 2018, TechnoServe and Moody’s Foundation have partnered to support micro-retailers in
Kenya through the Smart Duka program. This project provides targeted business training for
Kenyan entrepreneurs and small business owners, such as shopkeepers and duka owners.
Through the course, kenyan entrepreneurs and micro-retailers can gain a wide range of essential
skills that offer such benefits as the following:
•
•
•

Reducing costs
Increased profits from small businesses
Driving economic growth community-wide

With the right tools, connections, and support, Kenyan entrepreneurs can find ways to not only
survive the crisis, but emerge stronger than ever.
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How Digital Solutions are Changing the Game for Kenyan Entrepreneurs
The onset of COVID-19 has rapidly accelerated the adoption of digital technology around the
world. In Kenya, digital tools can help micro-retailers access business training, develop more
efficient and direct distribution networks, and improve accounting and inventory management.
TechnoServe uses digital platforms, such as WhatsApp, push SMS, videos, and phone calls, to
deliver business training to micro-retailers and allow them to connect with each other and with
TechnoServe business counselors. Sixty percent of those in the Smart Duka program own
smartphones and can access the internet regularly. For those who do not own smartphones,
TechnoServe uses SMS platforms to send information.
Cecilia Njeru is a duka owner and 40-year-old mother of three. Since joining the Smart Duka
program in 2019, she has learned essential skills to keep her business running during
challenging times.
I have learned about record-keeping, which has helped me understand which products are fastmoving in my business to avoid wastage. [The training] has helped me learn what is making a
profit in my business and what is not beneficial.”
— Cecilia Njeru, micro-retailer, Kenya
TechnoServe also helped Cecilia join a WhatsApp group with other duka owners in her
community.
“The aim of the WhatsApp group, which is still active today, is to bring together owners of
businesses similar to mine so we can learn,” she says. “I have learned how to communicate with
my clients. I also learned that there are different clients: those who come to your shop because
they planned to and those who buy because they have seen something they like. Therefore,
proper presentation of my shop has helped me get those [latter] clients.”

Access to Finance and Business Survival
For many duka owners, access to finance is one of the critical components of ensuring business
survival. But having working capital to pay rent, purchase goods for the shop, and pay salaries
has become exceedingly difficult during the pandemic. TechnoServe helps micro-retailers access
finance through partners and other programs within TechnoServe.
One such partner is 4G Capital — a financial technology credit provider that supports individuals
and businesses across Africa.
“I learned about 4G Capital through TechnoServe,” Cecilia says. “They provide finance for your
business, and they give you a way of paying it back. I had a project where I built small rental
houses, but I didn’t have money to install electricity. So I took my first loan of $182, which I
received within an hour. The next day, I installed the electricity, and through the help I got from
4G through TechnoServe, I am now a landlady.”
The rental houses provided Cecilia with an income to repay the loan. She then took a second
loan and bought turkeys and geese to start a poultry farm, which she hopes will start bringing in
returns soon.
Thus far, 350 micro-retailers in the program have accessed almost $120,000 in finance.
https://www.technoserve.org/blog/digital-solutions-help-kenyan-entrepreneurs-survive-thrive/
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Mastercard Foundation MSME COVID-19 Fund

The Grassroots Business Fund (GBF), has announced the spin-off of its Latin America team into a
new fully-fledged unit, operating as Andes Impact Partners (AIP) with its headquarters in Lima,
Peru.
The fund targets inclusive businesses which incorporate underserved, vulnerable or low-income
communities in their supply chains, helping to improve incomes and quality of life of these
communities. Target businesses must be committed to gender equity and to promoting equal
opportunities.
GBF will remain as AIP partner of choice for grant-funded technical assistance and business
advisory services, leveraging its decade-long experience providing technical assistance programs.
According to GBF’s Chief Executive Officer, Harold Rosen, the organization’s regional office in
Nairobi will continue to cover Africa and Asia. Mr. Rosen further explained, “Our objective is to
create financial opportunities for highly impactful businesses that invest in a sustained inclusion,
economic growth and development of low-income communities in the countries where we
operate.”
According to Mr. Rosen, GBF aims to increase footprint in East Africa and beyond. Lilian Mramba,
GBF’s Africa Regional Director, has been leading in fundraising efforts for the East Africa Plus
Fund (EAPF), which is projected to invest in 40 high impact businesses and impact the lives of
people in East Africa.
EAPF will continue GBF’s signature approach of blending structured mezzanine finance with
business advisory services. EAPF will also seek to catalyze climate resilience and adaptation in the
companies it supports, and will invest with a gender lens.
In Kenya, GBF is currently managing the Mastercard Foundation MSMEs COVID-19 Response
Fund which provides emergency relief loans to members of the Kenya Private Sector Alliance
(KEPSA), WomenWork Ventures, and Kenya National Chamber of Commerce & Industry (KNCCI).
The loans are being managed in collaboration with its partners, Cardno Emerging Markets and
4G Capital, were designed to boost MSMEs by providing them with working capital that allows
them to navigate challenges caused by the global health crisis. The loans to microenterprises
targeted gave priority to youth and women-led enterprises and to certain sectors such as
agriculture, retail and healthcare.
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The facility is focused missing middle SMEs, especially those owned and led by women and
youth, operating in the agricultural sector. These agribusinesses will have solid managerial
foundations and high potential for social impact.
https://hapakenya.com/2021/02/10/grassroots-business-fund-creates-latin-america-unit-as-itstrengthens-african-operations/
Also:
https://techmoran.com/2021/02/09/grassroots-business-fund-spins-off-latin-america-teamstrengthens-africa-operations/
i) IMPACT REPORTS H1 2021:
1. Global Alliance for Improved Nutrition
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2. Swiss Capacity Building Facility
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Citibank: Women-owned businesses

Citibank rolls out program to support women
owned businesses
By Citizen Reporter For Citizen Digital
Published on: March 5, 2021 13:00 (EAT)

Citibank N.A Kenya has established a Supply Chain Finance Program in support of womenowned businesses.
The bank’s Chief Executive Officer, and East Africa Cluster Head Martin A. Mugambi made the
remarks during the institution’s Women in Leadership and Business Conference.
“We have programs of supporting women owned businesses, in particular, Small and Medium
Enterprises (SMEs). We have the Citi Supply Chain Finance Program which provides financing
to the value chain of our multi-national clients,” he said.
Under the program, the institution provides the women-owned businesses with working
capital to enable them conduct business with corporate clients.
“Not only do we provide them with financing to ensure they are empowered to do business,
but we have held sessions for specific customers for this supply chain finance program. We
identify these women early, and get them to become part of our procurement process here in
the bank so that as we procure services, we are also targeting women owned businesses. We
are trying to increase this number to 40% of our supply chain,” Mr. Mugambi added.
He reiterated that the bank had concluded a Ksh. 300million Inclusive Finance financing
facility under a smart partnership with 4G Capital, which is set to support 25,000 Small and
Medium Enterprises (SMEs) in Kenya.
Mr. Mugambi said the bank is overlaying technology with a smart partnership alongside 4G
Capital, a leading FinTech company that does data-driven last-mile lending to micro retailers
and SMEs.
“Through this smart partnership and the capital we have extended, we will be able to support
25,000 entities, and for us, that is a specific outcome which is measurable and that we are
going to scale up smart partnership,” he added.
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In 2020, Citi supported US$289million (about Kshs 31.5 billion) in social/inclusive finance debt
transactions to fund businesses and microfinance institutions, enabling them to issue more
than 415,000 new loans to women globally.
At the same time, the CEO indicated that the bank takes the gender agenda seriously in terms
of promoting women in order to drive inclusion. “In Citi, there is no bigger statement than
celebrating our new Citigroup Global CEO Jane Fraser who started on March 1, 2021.
She is the first woman to be the CEO in Citi’s 209 year history. That speaks volumes in terms
of the direction the organization is taking to promote women to very senior levels of
leadership,” Mr. Mugambi added.
The conference was attended by key women in leadership and business from Kenya, Uganda,
South Africa and Zambia.
The conference speakers included Patricia Okelo (Founder, Willart Productions Limited Kenya
Kayana); Phyllis Wakiaga (Chief Executive Officer, Kenya Association of Manufacturers); Floor
Overbeeke (Country Director TechnoServe); Kendi Ntwiga -Nderitu (Country Manager
Microsoft Kenya); Eva Ngigi- Sarwari (Country Leader Visa) and Neeta Narendra (Managing
Director Devki Group of Companies).
The fire-side chat featured Madalo Minofu (IFC Resident Representative for Zambia and
Malawi); Barbara S. Mulwana (Executive Director Nice House of Plastics Ltd Uganda) and
Phillipine Mtikitiki (Vice President, GM Coca-Cola’s Southern Africa franchise).
https://citizentv.co.ke/business/citibank-rolls-out-program-to-support-women-ownedbusinesses-7689975/
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SUMMARY
•

Women have for a long time faced numerous challenges, which prevent them from
attaining their full potential in business.

•

Lack of financial support to startups or established ventures continues to be one of the
major challenges that they face thus limiting their contribution to the economy.

Women have for a long time faced numerous challenges, which prevent them from attaining
their full potential in business. Lack of financial support to startups or established ventures
continues to be one of the major challenges that they face thus limiting their contribution to
the economy.
While lack of finance is a universal challenge especially for small and medium enterprises,
regardless of gender, it tends to disproportionately affect women-owned businesses. One of
the main reasons for this is lack of assets such as land that can be used to secure funds from
financiers.
Women make up more than half of the world population and it is, therefore, needless to say
that growth will accelerate when half the population is more productive. In fact, research by
McKinsey Global Institute shows that if women were to participate in the economy to the
level of men, they could add as much as $28 trillion or 26 percent to annual global Gross
Development Product (GDP) by 2025.
Countries that support women-owned businesses are reaping the benefits as their economies
continue to grow and have numerous jobs created. For instance, a study conducted by the
American Express OPEN dubbed The State of Women-Owned Businesses of 2019 shows that
over eight million firms in the United States alone are now owned by women, hiring more
than seven million people and generating $1.5 trillion in revenue.
In Kenya, the number of female-owned businesses is still low as compared to their male
counterparts with statistics by the Kenya National Bureau of Statistics (KNBS) showing that
about 30 percent of small and medium enterprises are owned by women. This shows that
there is need to support women-owned businesses financially as economies including ours
cannot afford to have continued underrepresentation of the gender in entrepreneurship.
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It is encouraging that various efforts have been advanced in this regard by both the
government and the private sector. The government through the Women Enterprise Fund
and Uwezo Fund for instance continue to support many women entrepreneurs to advance
their ventures through provision of loan facilities.
In the private sector, there are various financial institutions that have remodelled their
businesses to incorporate the needs of women. More financiers that were previously
reluctant to finance women entrepreneurs are now open to funding their firms and help
them grow. There are also institutions that have exclusively dedicated their services to
women, and which continue to support women entrepreneurs.
On the same note, Citi has for a long time been a champion of financial inclusion and has
made significant investments towards increasing financial support to women-owned
businesses.
In 2020 for instance, despite the challenges occasioned by the Covid-19 crisis, Citi partnered
with 4G Capital to tackle financial exclusion in Kenya through provision of a Sh285 million loan
providing digital financial access to over 25,000 small businesses of which 81 percent are led
by women.
And while these efforts by the government and the private sector are commendable, more
needs to be done to ensure additional financial support for women businesses.
The time is, therefore, ripe for wider discussion on this as evidence of the gains from
economic empowerment of women continue to mount. There is no doubt that households,
firms, farms, communities, and the whole economy will perform significantly better when
women have opportunities to raise their productivity. Supporting their ventures would,
therefore, be a step in this right direction.
Similarly, the government should increase funding to agencies that provide financial support
to women to ensure that more of them have access.
Women have proven ability to be great contributions to the economy when granted the
opportunity and it is, therefore, important that they are supported. By breaking one of the
biggest barriers to their participation in the business world, that is lack of financial support.
https://www.businessdailyafrica.com/bd/opinion-analysis/columnists/-supporting-womenowned-firms-the-economy-3320014
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5.

Citi Global ESG Report 2020
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6.

CEO Interview: Lending During COVID-19

[click image to play podcast]
4G Capital CEO Wayne Hennessy-Barrett discusses the Neobank’s experiences in
extending working capital credit to small businesses during COVID-19 and how
partnerships with Citi and Mastercard provided the necessary raft for small businesses.
Wayne says it is essential for the government to offer a protective framework for
creditors and a favourable tax policy for businesses. Finally, he highlights the company’s
milestones for the year, including recent funding round and a Series C on the horizon.
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